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/ THE OVERVIEW

OMAJI is a brand that offers a range of high-quality 

ceremonial grade matcha capsules, providing a convenient 

and easy way for people to enjoy the numerous benefits of 

matcha. These capsules are made with 100% pure, organic, 

and sustainably sourced matcha, ensuring that customers 

receive the highest quality product.



/ THE INTENT

OMAJI's matcha capsules are ideal for anyone who leads 

a busy lifestyle but still wants to prioritize their health and 

well-being. Whether you're a student, busy professional, 

or athlete, OMAJI's matcha capsules can help you stay 

focused, energized, and alert throughout the day.

/ THE INSPIRATION

Matcha has been revered in Japanese culture for centuries 

for its unique taste and health benefits. OMAJI's matcha 

capsules contain a potent combination of antioxidants, 

amino acids, and caffeine, providing a sustained boost of 

energy and focus without the jittery feeling often associated 

with coffee.



/ THE GOAL

Design a brand identity that stands out among its 

competitors - to create a unique and recognizable visual 

representation of the brand that resonates with the target 

audience. This identity includes a name, a logo, and brand 

guidelines that define the visual language of the brand.

As matcha continues to gain popularity, it presents a 

great opportunity to explore its benefits. While matcha is 

appreciated for its pleasant vegetal and nutty flavors, the 

bitterness at the end can be off-putting to some. Enter 

OMAJI - a solution to this dilemma. Our brand offers matcha 

in convenient capsule form, allowing you to enjoy the health 

benefits of matcha without bitterness.

Well, 
it begins 
with an idea ...



/ THE SOLUTION

The name 'OMAJI' is memorable, easy to pronounce and 

reflect the brand's values. It is created to be distinctive 

enough to set the brand apart from competitors and 

resonate with the target audience.

The logo of the brand is the visual symbol that represents 

the brand and serves as the primary identifier of the 

brand's identity. This is why OMAJI's logo should be 

simple, memorable, versatile, and reflect the brand's rich 

and calming personality. It should be easily recognizable 

and easily associated with the brand with a subtle graphic 

element in the logo.



Niche

Analytic

Serious

Conventional

Authorithy

Classic

Mass

Emotional

Playful

Rebel

Friendly

Innovative

Brand personality
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health benefits
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leaves

liquid

powder

capsules

Japan
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sun
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green tea
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culture

sun
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sweetness

bitterness

yasuo
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Keywords



Name propositions

OMAJI 

Ocha + Matcha + Uji 

YASUO 
A japanese name meaning 

"Peaceful one"

KAIZEN 
Continuous improvement

WABI-SABI 

Wabi-sabi is the view or thought of finding 

beauty in every aspect of imperfection in nature.



Sketches





(O)cha

Japanese tea

(Ma)tcha

Powdered green tea

U(ji)

Japanese city, a center of 

green tea production

Then comes 
a story.



Followed by
a visual identity.



Negative version

Proscribed uses

The OMAJI logo must be used in black only 

when production constraints do not allow the use 

of colour.

Black – Positive version

Colour – Positive version

Proscribed uses

The core components of the logo form an 

indivisible whole: symbol, colours, proportions 

and positioning of its diff erent elements must not 

be modifi ed in any way.
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Buff er Zone

To optimize its presence in any given space, the logo 

must include a buff er zone, i.e., a minimum are of 

protection, free of external graphic or textual element. 

The size of this area is based on a relative measurement, 

which can be applied in any context, and is equal to half 

the height of the letter “O” inside the word “OMAJI”.

Minimum Size

A minimum size for usage of the logo must be 

determined to ensure optimal visibility. The OMAJI logo 

must measure at least 1 inch wide (2.5 cm)

1 inch

02 Colours The offi  cial corporate colours for the visual 

platform, i.e., for all graphic elements used 

in support of the logo, are Jedi Night, Pearl 

Bush, Ceramic Glaze, and Hearth. Technical 

specifi cations are detailed below.

omaji.ca 9

OMAJI Graphic Standards Guideline

omaji.ca 9

OMAJI Graphic Standards Guideline

Jedi Night

#03140A

RGB  3, 20, 10
CMYK  77, 60, 71, 82

Mainly used for 
logo, body text, and 
background colour.

Pearl Bush

#E3E0D6

RGB  227, 224, 214
CMYK  10, 8, 14, 0

Mainly used for 
logo, body text, and 
background colour.

Ceramic Glaze

#F2A471

RGB  242, 164, 113
CMYK  2, 41, 59, 0

Mainly used as 
an accent colour. 
Could be used as a 
background colour.

Hearth

#DBC79F

RGB  219, 199, 159
CMYK  14, 19, 40, 0

Mainly used as a 
background colour. 
Could be used as a 
accent colour.

03 Typography The offi  cial typefaces to be used in corporate 

and marketing communications, for printed or 

electronic documents, are Nimbus Sans and 

Verdana Pro. Produced by URW Type Foundry 

and Carter & Cone.
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Nimbus Sans

Verdana Pro

The quick brown fox jumps over 
a lazy dog.

Used for print and online. Meant for body copy.

The quick brown fox jumps over 
a lazy dog.

Used for print and online. Meant for headers.
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And lastly, 
a product.







/ THE CHALLENGES

In the crowded market of teas and health supplements, 

it was very challenging to create a logo that stands out, 

especially with a wordmark logo. Achieving simplicity, 

versatility, and stregth within the brand took me a great time 

of creativity and demanded a lot of online research about 

the market, the target audience and the trends.

/ THE TAKEAWAY

Building a brand identity requires a lot of attention and 

effort because a strong brand identity can help build trust 

and credibility with your target audience with time. Although 

OMAJI was created for a school project, I learned that 

consistency is key for building recognition, simplicity is 

powerful and quite effective, and lastly, emotion matters to 

be able to connect with people - consequently becoming 

more memorable and impactful.




