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 My name is Veronica Marallag.

Based in Montreal ---- I am a graduating designer student with 

three years of experience in a web development and graphic 

design program ---- with a strong interest in Branding, UX/UI, and 

Graphic Design. I am a curious person seeking to craft meaningful 

identities and experiences. 

I am ambitious, self-motivated, enthusiastic, and always searching 

for opportunities to impart valuable insights. My goal is to combine 

strategic narrative, aesthetics, and relevance.

Hi there, 
nice to 
meet you!

Table of contents
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OMAJI

Overview

OMAJI is a brand that offers you the highest quality of matcha, 

ceremonial-grade matcha, in form of capsules. The easiest way 

to enjoy the health benefits of matcha, known for its beneficial 

compounds and antioxidants.

Type

Project

Branding - Logo Design - Packaging

School Project
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Well, 
it begins 
with an idea ...

Challenge

Create the identity of a brand that stands out among its 

competitors. This includes the conception of a name, a logo, 

and brand guidelines.

Solution

With the rising popularity of matcha, why not jump on the 

bandwagon? Matcha is known for its mellow vegetal grassy 

notes and natural sweet nuttiness. However, many seem to 

dislike the ending touch of bitterness in the drink. Thus comes 

OMAJI! Here to offer you the health benefits of matcha by 

consuming it in the form of capsules.

(O)cha

Japanese tea

(Ma)tcha

Powdered green tea

U(ji)

Japanese city, a center of 

green tea production

Then comes 
a story.
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Followed by
a visual identity.

Negative version

Proscribed uses

The OMAJI logo must be used in black only 

when production constraints do not allow the use 

of colour.

Black – Positive version

Colour – Positive version

Proscribed uses

The core components of the logo form an 

indivisible whole: symbol, colours, proportions 

and positioning of its diff erent elements must not 

be modifi ed in any way.

omaji.ca 6

OMAJI Graphic Standards Guideline

omaji.ca 6

OMAJI Graphic Standards Guideline

omaji.ca 8

OMAJI Graphic Standards Guideline

omaji.ca 8

OMAJI Graphic Standards Guideline

Buff er Zone

To optimize its presence in any given space, the logo 

must include a buff er zone, i.e., a minimum are of 

protection, free of external graphic or textual element. 

The size of this area is based on a relative measurement, 

which can be applied in any context, and is equal to half 

the height of the letter “O” inside the word “OMAJI”.

Minimum Size

A minimum size for usage of the logo must be 

determined to ensure optimal visibility. The OMAJI logo 

must measure at least 1 inch wide (2.5 cm)

1 inch

02 Colours The offi  cial corporate colours for the visual 

platform, i.e., for all graphic elements used 

in support of the logo, are Jedi Night, Pearl 

Bush, Ceramic Glaze, and Hearth. Technical 

specifi cations are detailed below.

omaji.ca 9

OMAJI Graphic Standards Guideline

omaji.ca 9

OMAJI Graphic Standards Guideline

Jedi Night

#03140A

RGB  3, 20, 10
CMYK  77, 60, 71, 82

Mainly used for 
logo, body text, and 
background colour.

Pearl Bush

#E3E0D6

RGB  227, 224, 214
CMYK  10, 8, 14, 0

Mainly used for 
logo, body text, and 
background colour.

Ceramic Glaze

#F2A471

RGB  242, 164, 113
CMYK  2, 41, 59, 0

Mainly used as 
an accent colour. 
Could be used as a 
background colour.

Hearth

#DBC79F

RGB  219, 199, 159
CMYK  14, 19, 40, 0

Mainly used as a 
background colour. 
Could be used as a 
accent colour.

03 Typography The offi  cial typefaces to be used in corporate 

and marketing communications, for printed or 

electronic documents, are Nimbus Sans and 

Verdana Pro. Produced by URW Type Foundry 

and Carter & Cone.

omaji.ca 10

OMAJI Graphic Standards Guideline

omaji.ca 10

OMAJI Graphic Standards Guideline

Nimbus Sans

Verdana Pro

The quick brown fox jumps over 
a lazy dog.

Used for print and online. Meant for body copy.

The quick brown fox jumps over 
a lazy dog.

Used for print and online. Meant for headers.

omaji.ca 11

OMAJI Graphic Standards Guideline

omaji.ca 11

OMAJI Graphic Standards Guideline
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And lastly, 
a product.
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YELLOW TAIL

Overview

Yellow Tail is Australia's largest family-owned wine company. 

The winery is based in Yenda, New South Wales.

Type

Project

Packaging - UI Design

School Project
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Challenge

Create a series of labels and an informational booklet for the 

brand assigned to my team: YELLOW TAIL. On the side, 

I challenged myself to create the UI of the brand's website.

Solution

The use of varied colorful soft gradients is here to capture the 

beautiful skies of Australia and to depict the lighthearted faded 

tingly feeling experience when enjoying a glass of Yellow Tail 

wine across the table.
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About Us   Products    Promotions   Inspiration

Merlot 2021

13.5% alc
750mL

This Merlot embodies the essence of nature. 
With its floral and berry flavours, this elegant 
wine represents aromas of vanilla and clove, 
and is versatile when it comes to being paired 
with savoury styles of meat. 

Add to bag1- +Qty:

1 / 10

About Us   Products    Promotions   Inspiration

Continue

Delivery

Address *

City *

State/province *

Country: Canada

Zip Code *

Please enter an address

My Information

Veronica Marallag
veronicamarallag@gmail.com
+1 234 567 8910

Merlot 2021

Qty: 1 CAD$ 130

Tax CAD$ 16.90

GRAND TOTAL CAD$ 146.90

CHECKOUT

p.19
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OST:
Vernissage 2023

Overview

The Vanier college's program for multidisciplinary design OST: 

Micropublishing and Hypermedia, holds a vernissage every year 

for its graduating students. 

Type

Project

Branding - Poster Design

School Project
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Challenge

As one of the graduating students of Vanier's OST program, 

teachers have given us the task to create our version of this 

year's vernissage. This mainly focuses on the poster design 

and making sure that all the other promotional elements for the 

event stays cohesive with the theme chosen.

Solution

I decided to celebrate the growth of graduating students 

and illustrated a flower as my graphic element to represent 

this. The bright color palette highlights the liveliness and 

diversity of the creative minds that are now moving forward 

in the workplace. 
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Solution

Various iconic spots in Montreal have been incorporated 

including The Olympic Stadium, Saint-Joseph's Oratory, La 

Grande roue de Montréal, Beaver Lake, Saint Lawrence River 

across from Old Port, and many more. 
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ABOUT OUR DESIGNERS REGISTER FR

 VERNISSAGE 2023
 VERNISSAGE 2023

 VERNISSAGE 2023
 VERNISSAGE 2023
LET’S GET TOGETHER 

ON APRIL 13, 2023!

See How
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Can you tell?

Overview

" Can you tell? " is an original concept for a public awareness 

campaign. The topic is depression, hoping to continue breaking 

the stigma that surrounds it and mental health in general. 

Type

Project

PSA Campaign

School project
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Challenge

To choose a public awareness campaign topic, and create 

an original concept. The integration of an advertising appeal, 

a tagline, and a key message are requirements of the given 

project by the teacher.

Solution

When people see the campaign, I want people to be well-

informed and break the stigma that surrounds depression. 

Feeling " not okay " is okay, but we cannot let others tell us 

what we can or cannot feel. Hence, the tagline " Can you tell? ".

The campaign uses mainly 4 colors: black, blue, white, 

and yellow. Often, a large amount of white space is used to 

emphasize the message and the pictures.
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MTL Illustration

Overview

These illustrations are meant to represent Montreal, a city full of 

amazing structures, iconic buildings, and symbolic sights that 

help to define the city. 

Type

Project

Illustration

School Project
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Challenge

Illustrate Montreal city by incorporating multiple iconic 

landmarks and buildings on top of an isometric lettering using 

an isometric grid. The product must produce a recognizable 

Montreal that we are all familiar with.

p.37
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Saint Lawrence River

Olympic Stadium

Saint-Joseph Oratory

La Grande Roue de Montréal 

Beaver Lake

Mount Royal Cross

1000 De La Gauchetière La Tour McGillDeloitte Tower

Solution

Various iconic spots in Montreal have been incorporated 

including The Olympic Stadium, Saint-Joseph's Oratory, La 

Grande roue de Montréal, Beaver Lake, Saint Lawrence River 

across from Old Port, and many more. 
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Semaine de la
Francophonie

2022

Overview

Chosen to conceptualize the promotion material for the French 

department of my cegep's annual campaign: La Semaine De La 

Francophonie 2022.

Service

Client

Poster Design - Program Brochure

Vanier College's French Department
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Challenge

Create an original poster of the event, using a visual metaphor. 

The main challenge of this project is to present the concept of 

"Interconnexion" in an aesthetically pleasing design.

Solution

I designed the poster using clean, simple yet playful geometric 

illustrations and colors to create a harmonious relationship 

between the different topics of the event. Implication citoyenne

Économie

Jeux

Littérature

Premiers Peuples

Justice sociale
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SureConsult

Overview

SureConsult is a boutique consultancy from Montreal, Canada, 

that offers niche services and modern, turn-key solutions to the 

aircraft ground deicing and airport winter operations industries.

Service

Client

Business Cards

SureConsult
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Challenge

Update and redesign the client's business card with their new 

logo and color palette. 

S O LU T I O N S  FO R  O PT I M I Z E D  W I N T E R  O P E R AT I O N S

SOLUTIONS FOR OPTIMIZED WINTER OPERATIONS

I
II

III
IV

MICHAEL CHAPUT
Managing Director

1 Holiday Ave, East Tower, Suite 501
Pointe-Claire QC H9R 5N3 Canada

mchaput@sureconsult.ca

sureconsult.ca

michael.chaput

+ 1 514 465 8855

Solution

I made sure to redesign the client's business card by keeping 

in mind the visual consistency through the company's existing 

graphics and its website's graphical user interface.

DraftsBefore
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Product
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Royce
Designs

Overview

Royce Designs is the brand name of a new architectural designer 

based in the Philippines who wants to open her own studio. The 

client works on a wide-range of projects, from single-family homes 

to interior design.  

Service

Client

Logo Design 

Royce Designs
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Design Process

Sketches

Challenge

The client, an architectural designer, reached out to me for a 

logo design for her studio. The client wants her logo to merge 

the initial letters of the name "Royce Designs" with a trendy, yet 

modern and classic take. 

Solution

The intertwining of the letters "r" and "D" uses an asymmetrical 

composition for a minimal, modern, and classic style.
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Wordmark Letterform

Product p.55
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La Jolie Robe

Overview

La Jolie Robe is a dress retail and rental service for all occasions 

located in Vaudreuil-Dorion, Quebec.

Service

Client

Logo Design

La Jolie Robe



p.59

L A
JOLIE 
ROBE

2 0 2 0E S T D . L A  J O L I E  R O B E

L A  J O L I E  R O B E

Drafts

Research

Challenge

The client approached me intending to have a logo, specifically 

a combination mark, for her dress boutique which will be used 

for her storefront, hang tags, and business cards. 

Solution

The logo design process included multiple meetings to 

resonate with La Jolie Robe's brand and conceive a mature, 

luxurious, powerful, and timeless logo.
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Interesed?
Let's Get In 
Touch.
Contact

veronicamarallag@gmail.com

(514) 803-7219




